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HOW RETAILERS ARE SPENDING ON /T

Percentage of Retailers Planning Major New Implementation or
Replacement 2018-2020, by Capability Category

of retailers will invest
in advanced

analytics
0 of retailers will invest
0 in customer-facmg

21%

of retailers will invest
in store selling
systems

Bl - Al - ML

eCommerce

Marketing

Merchandising & Price Mgmt
CRM & Loyalty
Customer-Facing 10T
Workforce Mgmt
Non-Customer IOT Applications
Outbound Supply Chain Mgmt

Store Selling Systems (POS)

Sources: Retail Systems Research, 2018; Intel SMG RHCG, 2018
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ARTIFICIAL INTELLIGENGE & RTAIL

$5+ BIllION GLOBAL MARKET IN FIVE YEARS
‘; Forecast WH Er! ITWILL BE s‘FENT

$993M

2017

38.3%

Source: Artificial intelligence in global retail market 2017-2022



AITRANSFORMS THE RETAIL EXPERIENCE

Lowes Uses
Robots To
Locate Items

Walgreens Uses
Al To Track Flu
Spread

Sephora Makes
It Easy to Find
Makeup

North Face
Helps Customers
Find The Perfect
Coat

Neiman Marcus
Uses Al For
Visual Search




THE FASTEST PATH TO VALUE
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FROM CLOUD TO EDGE - DRIVING PARTNER AND
ECOSYSTEM OPPORTUNITY

DRONES DRIVERS FOR EDGE
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SOLVING CUSTOMER PROB|EMETOGETL
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Shelf void detection is the #1
business problem facing all mass-
market retailers

An average 8.1% loss of sales

New Al techniques can reduce out
of stock rates by 2.5%

Resulting in an increase of $125b
in retail sales in the US alone



OPPORTUNITY AHEAD

Ecosystem Partner + Intel + Microsoft
Engage and Make yourself indispensable

Build Your Unique Customer Value Proposition

Challenge Your Customers With Breakthrough Thinking
Be prepared to lead and differentiate

We Can Win Together

Intel Confidential — Do Not Forward
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